


































































































































31 percent of gross sales in 1962. This increasing ratio of 

net sales and the decreasing ratio of gasoline sales and a 

decline in gross sales indicate service stations in Stuart 

are selling less gasoline and more merchandise subject to 

retail sales tax. 

FIGURE 28. DISTRIBUTION OF SERVICE STATION SALES, STUART 
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Table 66. Sales of Service Stations, Stuart, Iowa 

Year Ending 
December 31 Gross Gasoline Other Net 

1957 $560,913 $318,195 $120,665 $122,053 
1958 606,241 336,702 130,056 139,483 
1959 636,048 346,954 139,086 150,008 
1960 605,308 340,365 124,147 140,796 
1961 545,213 288,205 112,379 144,629 
1962 531,916 260,290 105,554 166,072 
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A service station in Stuart prior to 1961 had sold a 

high volume of gasoline and accessories. In 1961 it changed 

its method of operations and started to sell more merchandise 

subject to retail sales tax. In 1962, the sale of gasoline 

became a sideline with this station and more and more sales 

of merchandise subject to retail sales tax were sold. In 

time this station will proba~ly convert to a reta.il sales 

store and not continue its sale of gasoline. 

Table 67. Sales of Service Stations and Bulk Dealers, 
Stuart, Iowa 

Year Ending Sales Gross Sales 
December 31 Gross Net Per Unit 

1957 $560,913 $122,053 $56,091 
1958 606,241 139,733 60,624 
1959 651,745 153,897 59,250 
1960 616,524 146,066 61,652 
1961 556,352 149,048 61,817 
1962 543,735 170,221 60,415 

-
Construction of Interstate 80 and the loss in throagh 

traffic on Iowa 90 have very much contributed to the change 

in Stuart's service station sales. The loss in sales to 

through traffic customers and Interstate contractors is 

evident in the closing of 2 stations. But it has also 

prompted the existing stations into realizing that this is 

a permanent loss and in order to maintain their business, 

they will have to rely on local trade. This resulted in 

more competition betwee~ stations. One station was 

completely rebuilt with modern facilities, while others 

have done minor remodeling and made changes in operations 

to improve their sales. 
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The sales of Stuart servic~ stations will probably decrease 

for one more year with possibly one or .two st~~ions discontinuing , 

business. When this low point is reached the ex1$ting stations 

should continue to operate with a normal increase in sales. 
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